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WHAT IS ONLINE REVIEW MANAGEMENT?

Online review management is the process of monitoring reviews of your business on sites like Yelp
and TripAdvisor and taking appropriate actions to protect and improve your online reputation.

Today, 92 % of consumers regularly read business reviews on sites like Yelp, TripAdvisor, Facebook,
and Google. In fact, the number of reviews posted every minute by Yelp users is 26,380.

YOUR ONLINE REPUTATION MATTERS

Rather than simply ranting or raving to friends in person, customers now choose to share their experiences online.
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DON'T PAY FOR REVIEWS DON'T POST FAKE REVIEWS DON'T WRITE ANGRY
RESPONSES TO NEGATIVE
pay a third party Consumers are getting better at REVIEWS
company to write reviews for sorting the real reviews from the
your business. It's dishonest, fake reviews and will catch on A recent TripAdvisor study
and in the best case when businesses hire people to indicated that of their users
scenario a waste of time and write fake reviews, or resort to said that an aggressive or
money, as all the major review other automated, non-organic defensive management response
sites have filters that detect means of cultivating a positive to a bad review deters them from
and remove fake reputation. Only authentic visiting that business.
reviews. reviews will do.
Use negative reviews as an
Don't incentivize or in any way to make your
reward customers for leaving of consumers suspect business better—remember,
reviews. It the content censorship or faked reviews when perception can
guidelines of most review sites they don't see bad scores. sometimes be the reality of your
and is potentially illegal. business.

Learn how SpotOn can streamline your review management process with our

groundbreaking customer engagement tools: bit.ly/SpotOnReviews
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